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11 ‘It’s the People You 
Know’: The Collection and 
Analysis of Demographic Data 
by Tourism Managers and 
Marketers

Adam Weaver

Objectives

The purpose of this chapter is to:

Demonstrate that the collection and use of demographic data 
is taking place across the tourism industry and will probably 
intensify in the future;

Show that data mining technologies are used to record and 
aggregate certain pieces of information about individuals, 
usually with the intention of understanding the economic lives 
of large numbers of people and increasing future consumption;

Illustrate that demographic data is used by corporations to 
render (potential) consumers ‘knowable’ and calculable;

Identify concerns about power, influence, access to 
demographic data, and efforts to produce intelligence about 
consumers’ commercial value;

Address the implications of intensified personal data capture for 
tourism providers in the future.
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